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b LTEA R B S B EIRT AR B TE S R A T
AR ERE WA IR RS
i A 7= Az A R (Kivetz #1 Zheng, 2006), fR£
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KA AR L Sl (R 00 I el A b i =
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8 T G T 47(100%) 15(32%) 32(68%)
55 =4 (R TR i) 48(100%) 33(69%) 15(31%)
EUEINC PR NI E 3 D) 47(100%) 30064 %) 17(36%)
55 2R CR RS ) M IRE R D 47(100%) 38(81%) 9(19%)




BHBAIN: HAZWIAEREZ Rl —THEMEMAIRRIE 69

W% . Schwarz M H [6 & 9 #F 5% ( Schwarz,
1990; Schwarz il Clore,1983) 32 i JH T H &
ia TR AE T ” (How do 1 feel about it?) 3
RAHITRE, FL L EB X LEMELA
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The Justification Heuristic; A Simple and Efficient Decision Process for

Consumer to Purchase or Choose Indulgence

Zheng Yuhuang

(Assistant Professor of Marketing, Fordham University Schools of Business, New York)

Abstract People often face the dilemma of whether to buy or choose indulgence or not. This study proposes that when
facing such difficult problems, consumers often use a justification heuristic, whereby individuals make decisions as if they
ask themselves, “can 1 justify indulging?” The effects of different justification cues on the decision to indulge are
compared in an experiment. It is found that: first,purchase decreases consumer preference toward indulgence compared
with their basic preference; second,windfall increases consumer preference toward indulgence compared with their basic
preference; third,compared with effort with only primary rewards, effort with both primary and secondary rewards has
a stronger effect on consumer preference toward indulgence; fourth,compared with windfall, effort with both primary
and secondary rewards also has a stronger effect on consumers’ preference toward indulgence. Finally, theoretical
contributions, managerial implications, limitations,and directions for future research are discussed.
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