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	Education

	Ph.D., University of New South Wales, Marketing, March 2011

	Ph.D., Tsinghua University, Managerial Science, January 2007

	M.E., Tsinghua University, Industrial Trade (Accounting and Finance Track), April 1997

	B.E., Tsinghua University, Machine Design and Manufacturing, July 1994

	Professional Experience

	Tsinghua University, Assistant Professor, 2010-

	University of New South Wales, Sydney, Australia, Casual Tutor, 2007-2009

	Tsinghua University, Lecturer, 1999-2006

	Tsinghua University, Associate Lecturer, 1997-1999

	Research Interests

	Macromarketing (Marketing Systems, Assortments, etc.)

	Internationalization of Firms

	Courses Taught

	Managerial Thinking
International Marketing
International Business
Marketing Research
Market Analysis

	Activities with Industries

	Co-director of Strategy Consulting Project for CMEC, 2001-2002

	Co-director of Strategy Consulting Project for Hailong Group, Jan-Jun, 2001

	Professional Societies/Activities

	Member of Academy of Management, 2002-2007

	Reviewer, ANZMAC 2008, 2011
Member of Macromarketing Society, 2011-

	Activities with Industries

	External Expert, Global Survey Project, McKinsey & Co., May-Sep, 2004

	Research Projects/Grants

	· Comparative Study on Internationalization Processes of Chinese and Indian Companies. Tsinghua University SRT Project. (SRT Project is a project aimed to train undergraduates with their research capabilities under the direction of a professor who initiated the project topic.), Jan-Aug, 2005.

	· Risk Attitude and Choice between Internationalization and Other Diversification Strategies. Tsinghua University SRT Project. Jan-Aug, 2004.

	· Director, “Components of the Decision to Go International and Influencing Factors.” Project sponsored by the Tsinghua SEM Research Fund. Jan. 2003 to Dec. 2004

	· Virtual Team Configuration and Its Performance under International Business Simulation Game. Tsinghua University SRT Project. Jan-Aug, 2003

	· Director, “International Marketing Capacity of Chinese Firms in the Post-WTO Age.”  Project Sponsored by Kobayashi Minoru Economic Research Fund. Jan. 2001 to Dec. 2002.

	Honors and Awards

	· “Annual Award for Excellent Performance” of the School of Economics and Management at Tsinghua University, 2011
· Excellent SRT Advisor, Tsinghua University, 2005-2006

	· “Prize for Excellent Advisor” honored by Tsinghua University, 1999

	· Group leader of the “1998 Excellent Young Faculty Group” honored by Tsinghua University

	·  “Prize for Superior Managerial Work” of the School of Economics and Management at Tsinghua University, 1998

	· “Annual Award for Excellent Performance” of the School of Economics and Management at Tsinghua University, 1998

	Publications

	· Journal Articles

	1. Taotao Chen, Zhirong Duan, and Xiao Chen (2010). “International Competitive Advantages of Chinese Manufacturers and Their Implications for Global Expansion.” International Economic Cooperation, No. 12, p. 4-14.

	1. Zhirong Duan, Haiying Qiu, and Yujie Zhu (2008). “On the Risk Attitude Patterns and Strategies Involved in the Internationalization of Firms”, Journal of Tsinghua University (Philosophy and Social Sciences), 23(2): 149-160.

	2. Zhirong Duan and Zhenzhen Xie (2006). “Network Effects on Internationalization of Software Firms: Evidence from Chinese Firms in International Outsourcing Business.” Special Zone Economy, 213: 89-92.

	2. Neace, M.B. and Zhirong Duan. (2003). “Small Entrepreneurs in China: Creating Trust and Social Capital Leading to Bottom up Civil Society.” Harvard China Review, 4(1): 31-35.

	· Books

	Book Chapter:
Duan, Zhirong and M.B. Neace (2006).  "Social Capital and Strategic Choices of Exporting Entrepreneurs in China: A Social Exchange Perspective in an Inter-Cultural Environment," International Business Trends- Contemporary Reading - 2006 Edition, S. Fullerton and D. Moore (eds).  Yipsilanti, MI:  Academy of Business Administration, 201-212.

	· Translation
Global Marketing Management (5th edition, 7th edition), written by Warren Keegan, published in Dec. 1998 and Sep. 2004 by the Tsinghua University Press.

	· Cases

	

	

	· Working papers (please mark with ★ for publicly available working papers)
1. Roger A. Layton and Zhirong Duan (2011). “Measuring Assortment in the Marketing Systems”, Paper presented at the 36th Annual Meeting of the Macromarketing Society, 5-9 June 2011, Williamsburg, VA, USA.  ★
2. Duan, Zhirong, and Jie Meng. (2009) “Should Variety-seeking Be Encouraged to Promote Less Popular Destinations?” ANZMAC, 30 Nov -2 Dec 2009, Melbourne, Australia. ★
3. Duan, Zhirong. (2008) “Measuring Structural Properties of Assortments Acquired: A Preliminary Examination Using Tourism Data.” ANZMAC, 1-3 December 2008, Sydney, Australia. ★



